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to-day, at a time of general overproduction, thanks to
which the co-operative consumer has a real advantage
whenever he has not got to confront strong producers'
organisations (cartels); while if the marketing society
itself is also strong it would not appear to lose any of its
advantages through direct relations.
It is in this form that the greatest number of direct
transactions are effected, for example, in the first place,
the purchases of the English and Scottish Wholesale
Societies from the Danish marketing societies and the
Canadian Pools. It must be understood that there also
exist similar internal relations in various countries; the
German co-operative societies have even drawn up outline
schemes for such relations. A first step is realised in these
somewhat loose relations as soon as the consumers'
society announces its readiness to purchase its supplies
from the marketing society whenever the latter can make
an offer which competes with those of private trade. That
is the position of the Scottish Wholesale Society and the
Pools from whom it purchases up to 80 or 90 per cent,
of its supplies.
With regard to the scope of such relations, up to the
present the most exact statistics available are those
relating to Germany. A. Muller has carried on research
into them, the results of which are published in the article
already mentioned, (i) The direct purchases made by
consumers' societies from marketing societies represent
very small sums, for example, in the Central Union,
less than i per cent., and in the National Union from
i to i J per cent, of the total turnover of the Affiliated
societies. (2) Thlft between 1926 and 1927 these relations
decreased. By what figures can we represent the state of
affairs in Germany and in general in those countries
which take the lead from the co-operative point of view ?
We have only very limited data on this point; the indica-
tions, however, are not favourable.
Permanent understandings reinforced by contract are
more rare. The most familiar are those of the dairy
societies and consumers' societies in Lorraine: the first